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Cover Art
Front cover photo selected from hundreds of entries in a companywide photo contest that invited TransUnion associates to 
submit original photographs representing our values and beliefs.

The Gateway of India is the symbolic monument of Mumbai, welcoming visitors to enter a land rich with history and ripe with 
economic opportunity. In India, we use Information for Good by creating solutions that enable businesses to grow and give 
consumers faster, more affordable access to credit and other services. Sara Mee, an associate in our Chicago office, captured 
this image during a business trip to India and submitted it to TransUnion’s annual employee photo contest to represent how TU 
enables thriving economies.
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Fueling thriving 
economies around 
the world 

As a risk and information solutions company, TransUnion has analytical capabilities and information 

that help businesses make more informed decisions, and consumers gain access to products and 

services. We believe in using information to help people make better decisions that can transform their 

lives and fuel thriving economies around the world. We call this Information for Good. 

We use information to do things that matter. We leverage the latest in trended credit and alternative 

data to create opportunities for those previously unscored. We provide fraud prevention resources 

for businesses, as well as tools for consumers to manage their credit information and monitor for 

identity theft. Our information helps healthcare companies verify patients and provide consumers 

with an accurate picture of expected financial obligations for their healthcare services. Supporting 

everything we do is cutting-edge technology and analytics to make it fast and simple for businesses 

and consumers to get the information they need to make smart, timely decisions. 

Last year was one of strong performance for TransUnion, highlighted with strategic acquisitions, 

investments and core business growth that ultimately offer greater insights to our business customers, 

and as a result, provide more opportunities and protections for consumers. We continue to innovate, 

working to provide opportunity to the market by putting our information to good use, broadening 

customer and consumer offerings, and serving as a responsible corporate citizen.

Every day, our more than 4,500 associates in over 30 countries around the world are carrying out 

our mission and shared values. We believe in offering associates an inclusive workplace, and affording 

them opportunity for meaningful work and career advancement. It’s important to us that as we move 

forward, TransUnion continues to be a great place to work. In addition to competitive benefits, we also 

offer associates the opportunity to participate in mentoring relationships, join like-minded colleagues 

in networking resource groups, and provide an outlet for them to give back time and energy to their 

communities through our GoodWorks@TU program. 

Within this report, you’ll learn more about our commitment to protecting information, operating 

sustainably, giving back to our communities and supporting our associates’ success. 

Thank you for your interest in TransUnion.

Jim Peck 

President & Chief Executive Officer

TransUnion
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Our mission:
To help people around the world access the opportunities that lead to a higher quality of life, by 
helping organizations optimize their risk-based decisions, and enabling consumers to understand 
and manage their personal information.

Every day, we source, analyze and provide data to consumers, businesses and organizations, and enable them to 
make informed decisions that can lead to life-changing opportunities. We’re supporting our mission by working 
together across every market to create solutions that help our customers, while giving us the ability to invest in our 
business and associates. As a result, we can help affect real change in local communities and economies. 

Our values allow us to earn and keep the trust of all of our constituents.  

Core values
Integrity: 
We act with honesty, 
trust and respect in 
all our interactions 
and in everything we 
do. Our commitment 
to security and 
accuracy moves 
businesses forward.

Innovation: 
We aspire to 

deliver tomorrow’s 
solutions today.

Customers: 
We earn trust 
and build lasting 
relationships by 
delivering what 
we promise.

People: 
We recognize that 

each of us is essential 
to our success.

OUR COMPANY
There is much we can say about our company—who we are, 
what we do and how we support our beliefs. Understanding our 
mission and values can help build a connection to the way we 
use information, and support our customers, consumers and 
associates. Learn more about our company in this chapter.

Leveraging information 
to create life-changing 
opportunities
Information is a powerful tool that can unlock potential and 

opportunity for businesses and communities around the world. 

At TransUnion, we believe in using Information for Good, and our 

success as a global leader in information solutions means we’re 

able to help advance financial inclusion. 
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Through our mission and shared values, we enable:

Smarter decisions 
We help businesses know who to extend offers and 
services to, so consumers get the opportunities 
that are right for them while businesses better 
manage their risk.

Greater certainty 
Our identity management systems let businesses 
know and assess the risks associated with the people 
they work with, help avoid breaches and reduce 
fraud, and make confident decisions possible.

Healthier bottom lines 
Our revenue management applications help 
businesses manage their collections better, control 
revenues and reduce fraud.

Thriving economies
We’ve entered emerging markets at the early 
stages of using credit. Now they can extend capital, 
resulting in more opportunities in those markets 
and around the world.

Stronger communities  
We help build stronger communities by contributing 
to efforts that improve financial literacy and 
decrease risk and exploitation of vulnerable people 
around the world.

Brighter futures 
We offer our associates experiences to promote 
professional growth, we work hard to provide an 
enjoyable place to work and we seek to ensure a 
healthy work/life balance.

Personal empowerment 
Our consumer services allow people to monitor, 
protect and manage their own credit information so 
they can act with confidence.
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Key facts
Founded in 1968, 
TransUnion is a global 
information solutions 
company that serves 
people, businesses and 
organizations around 
the world.

associates

4,500

65,000+ business customers

1 billion+ 
consumer files

Millions of 
consumers served

90,000  
sources of data

72 offices

40+ petabytes 
of information

countries served

30+ 

*as of December 31, 2016



—Angelica Ramirez, manager, Corporate Compliance, TransUnion

Partnering with the TU Colombia team and our other Latin 

America business units this past year has been an exciting time 

of change and opportunity in my career. My new role leading 

the compliance program in Latin America has given me the 

opportunity to work with a group of very talented and dedicated 

individuals. The global compliance programs we are enhancing 

in each country in the region have been well received by our 

associates and strongly supported by the leadership teams.
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BUSINESS ETHICS
Everyone at TransUnion shares the responsibility of protecting both the company and the information we 
steward. Business ethics is truly at the heart of our work, a factor in everything we do. As such, we treat valuable 
information—both personal and commercial—responsibly. This belief is at the foundation of every decision we 
make and the way we interact with each other, our customers, vendors and business partners—we’re all in 
this together. We maintain confidentiality and data integrity, which includes ensuring proper use of company 
resources. TransUnion associates who have access to non-public consumer information are always expected 
to manage that information appropriately, and are strictly prohibited from obtaining or modifying consumer 
or customer information, products or services offered by the company except when appropriate. While the 
information we have varies from country to country, our policies don’t. No matter the situation, everyone at 
TransUnion is held to the same high standards to protect information ethically. 
 

Code of Business Conduct
In support of our ethical business practices, we have a Code of Business Conduct that all associates accept 
when they join TransUnion, and also review on an annual basis to reaffirm their commitment to ethical conduct. 
We ensure they have a thorough understanding of the privileged access their jobs require. Our Code of Business 
Conduct complies with laws and applicable self-regulatory guidelines across every market in which we offer our 
services. It’s based on touchstone policies and standards, including but not limited to the following U.S. policies: 
FCPA (Foreign Corrupt Practices Act), GLBA (Gramm-Leach-Bliley Act), HIPAA (Health Insurance Portability 
and Accountability Act), ISO27002 international standards and PCIDSS (PCI Data Security Standard). We also 
uphold relevant international data protection standards. TransUnion’s Code of Business Conduct is publicly 
available at TransUnion.com.

All associates are aware that any questions they may have regarding our policies should be brought to the 
attention of their manager.

Ethics Hotline
As part of our commitment to ethical behavior, we offer an ethics hotline for employees, affiliated companies 
and the general public to report any suspected illegal, unethical or unsafe business conduct in a safe and secure 
manner. We want to ensure there is a way to communicate any concerns, and as such, the service is available 24 
hours a day, every day. Callers are never required to give their name and calls are not recorded. All registered 
concerns will be escalated to the appropriate points of contact within 24 hours, and callers are able to receive 
updates throughout the investigation process.

We also offer several other means of reporting any concerning issues or behaviors, including direct managerial 
conversations and online processes through our intranet. 



As a company, when we’re looking at the causes where we are best suited to make a 
difference, we choose those aligned to our expertise. For us, that’s using information to 
support financial inclusion, education and protecting children. Our associates believe in being 
forces for good and champion our corporate causes, as well as the issues that are important 
to them personally. 

Our philanthropy and volunteerism program is called GoodWorks@TU, and is a vital extension of our culture. We 
structured GoodWorks@TU into three tiers:

OUR 
COMMITMENTS
Our commitments are another opportunity to get to know 
TransUnion. The ways we support our local communities and 
non-profit partners are part of our culture, and we’re proud of 
our associates’ generous drive to do more and give back.  

We’re a force for good
We believe data has the power to improve and protect lives 

and help economies thrive. With access to vast repositories 

of information, we deliver it in ways that allow businesses and 

consumers to make decisions with confidence—that’s our job.
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GOODWORKS@TU Service mission:
Support brighter futures for vulnerable populations around the world by 

advancing financial inclusion, education and child protection.

Companywide 
partnerships

At an enterprise level, we currently 
support several organizations in line 

with our service mission.

Local activities
Across the company, associates 
organize local volunteer projects 

for their offices, departments and/
or teams, maximizing our impact on 

company-sponsored initiatives.

Individual 
activities
TransUnion encourages 

associates to support the 

causes that matter to them.
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2016 Volunteer of the Year: 

IBRAHIMA DIALLO
Ibrahima is a senior technical support analyst in our Client Technical Support Group, based in Atlanta. He founded the Aziz 
Foundation for Education in Guinea, whose mission is to reduce poverty by assisting children who are the most in need. He 
currently serves as the president, and is focused on helping children in all areas of Guinea.

Commitment to giving back
Giving back to our communities is ingrained in the 
culture of TransUnion, and embraced and personalized 
by our local offices around the globe. We believe that 
each individual makes a difference, and together, we 
create stronger communities. In support of these 
efforts, our teams organize group volunteer efforts 
that are completed both in and outside of the office 
throughout the year.

To support these efforts, we provide U.S.-based associates with a Volunteer Time Off day each year, which can be 
used to donate time outside the office to a cause that matters to them. We also offer a matching gift program for 
associates who choose to make financial contributions to their selected causes. TransUnion will match up to $2,000 
per year for each associate, in support of donations made to 501c3 organizations. Some of our international offices 
also offer similar benefits. 
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TransUnion’s Volunteer of the Year
We introduced a Volunteer of the Year program in 2016, recognizing our first winner and two honorable mentions in 
early 2017. This award was introduced to recognize and celebrate associates who are giving back around the world, 
and we’re proud of the incredible work being done to build stronger communities.

Honorable Mention:   

RODGERS LUNGU
Rodgers is based in our Malawi office and manages the growth 
and expansion of our local services. He serves as the Malawi 
National President of Junior Chamber International, taking part 
in various volunteer activities aligning with the global goals for 
sustainable development.

Honorable Mention:   

MARK PFEFFERMAN
Mark is part of our Sales Strategy and Operations team, 
based in our Chicago office. He’s actively involved in his local 
community, including leadership roles with the Glenbard 
South High School Boosters, the Glen Ellyn Children’s 
Chorus and the Glen Ellyn Historical Society. All of these 
organizations encourage education, activity and culture, 
especially with young people.

9%
YEAR-OVER-YEAR 

INCREASE

OUR ASSOCIATE ENGAGEMENT  
SURVEY ALSO CAPTURED A

IN THE NUMBER OF ASSOCIATES 

THAT BELIEVE WE DO A GOOD JOB OF 

GIVING BACK TO OUR COMMUNITIES.

7,800
GLOBAL VOLUNTEER HOURS

IN 2016, WE LOGGED MORE THAN

49%
INCREASE WHEN 
COMPARED TO 2015

THAT IS A

Whether it’s giving time off to volunteer at a local organization or matching 

donations raised for a favorite charity, TransUnion provides the tools and 

resources to empower its people to make a difference in their local communities.

—Amanda Brodnicki, executive administrative assistant, TransUnion Canada



—Danielle Circelli, sales manager, Client Services, TransUnion

The GoodWorks@TU program has had a positive impact on our employees and 

our communities, and associates are always eager to get involved in different 

volunteer activities. Because of TransUnion’s partnership with the Junior 

Achievement program, associates have been able to use Information for Good 

at local schools to help teach young students about financial literacy and the 

global economy. Our associates also collaborate to support and volunteer at 

other organizations in their local communities. As a Good Works ambassador, it’s 

exciting to see so many associates get involved and be in a position where they 

can give back and do ‘good work’.
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Using Information for Good can occur in many 
different ways. In Brazil, TransUnion supports 
REDOME, the national bone marrow donor registry, to 
help find registered donors when a match becomes 
available. The matching process between bone 
marrow recipient and donor is complex and time-
consuming, and often years pass between someone 
signing up to donate and when they may be matched. 
As such, these donors may have moved, changed 
their email address or phone number, or even their 
last name—which makes finding these individuals a 
difficult task. 

Recognizing the similarities between an organization 
like REDOME looking for donors and creditors looking 
for consumers, the team in Brazil saw an opportunity 
to help as a volunteer. REDOME can access the 
database through ZipOnline to check donors’ contact 
information, increasing the chances of finding 
them even when there are changes of address or 
telephone.

In the first six months of working together, the 
registry experienced a 23% increase in donor 
locations and continues to grow. As a result, an 
additional 1,200 viable donors are being located  
every year.

“At TransUnion, we work collecting and validating 
information for different uses. We understand that 
we have responsibility to make good use of data, in 

a safe way, that brings improvements to people’s 
lives. It’s very gratifying to know that this work can 
be considered successful in a short period of time,” 
said Claudio Pasqualin, senior director, product 
and business development, Innovative Solutions 
Group, TransUnion Brazil. “When learning about the 
challenges REDOME faced, it struck me that if we 
could provide them with this information, REDOME 
could locate donors with out-of-date or incorrect 
contact information. This would expand their base of 
viable donors and potentially save lives.”

Marrow compatibility is determined by genetics and 
the chance of finding a compatible donor to a patient 
is 1 in 100,000. “That’s why it is so important to find 
the voluntary donors when they have compatibility,” 
explains Alexandre Almada, REDOME’s relationship 
manager.

“When we talk about Information for Good at 
TransUnion, it’s often in terms of a financial or 
economic benefit or opportunity,” noted Alfredo 
Ribeiro, HR director, TransUnion Brazil. “In this 
situation, it’s impossible to put a financial value on the 
outcome of using our consumer data.”

Government-sponsored awareness campaigns have 
led to a significant expansion of potential donors in 
Brazil over the past few years. Today, Brazil has one of 
the world’s largest pools of potential donors with 3.7 
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Information helps save lives

FINANCIAL INCLUSION
At the core of our business is a commitment to financial inclusion. We encourage and support our 
associates in bringing financial literacy skills to their communities through TransUnion sponsored activities 
and campaigns. This focus on financial literacy helps spotlight the many credit information and education 
resources available. For example, in the United States, people can obtain a free credit report every 12 months 
at www.annualcreditreport.com. Accessing, reviewing and comparing reports every year helps people 
understand their credit and more actively safeguard their identity.

We participate in a variety of financial inclusion initiatives around the globe. Here are just a few:

From our Chicago headquarters, we support Credit Abuse Resistance Education (CARE), which educates high 
school students and adults on the responsible use of credit and other fundamentals of financial literacy to 
help them become successful participants in the global economy. More than 120 of our associates have been 
trained to participate in CARE presentations at schools in their communities. Our networking resource groups 
have also brought financial literacy to the causes they care about.

We also support Junior Achievement with associates going in-classroom to volunteer, and the Jump$tart 
Coalition by sponsoring teachers to attend the National Educator Conference. Finally, we continue to have a 
relationship with the Credit Builders Alliance (CBA), with whom we have partnered for more than a decade, to 
bring access to credit to people with little or no credit history. TransUnion works with CBA to help its network 
of non-profit lenders report their clients’ payment histories, enabling these borrowers to get recognition when 
they meet their financial obligations. These borrowers are primarily low income and minority, and have a strong 
desire to build credit histories. Through consistent on-time payments, they successfully build credit and 
improve their lives. 
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Through our work with the Jump$tart Coalition, teachers 
attend the Jump$tart National Educator Conference for 
training, networking and an introduction to new resources 
on financial literacy. We’re thrilled to receive feedback from 
the teachers we sponsor that this event helps to move their 
classroom education forward.

In partnership with the Executive Development 
Centre of Hang Seng Management College, 
TransUnion Hong Kong implemented a credit risk 
management course in 2016, designed to help 
industry professionals better manage and mitigate 
credit risks, as well make better credit-related 
decisions. The TransUnion Credit Risk Management 
Institute program offers 16 different credit risk and 
consumer lending management courses. 

Throughout the year, more than 80 professionals 
participated in the initial course offering, primarily 
from the banking industry. As part of the course, 
participants gained a deeper understanding of the 
latest risk management techniques, market trends 
and new ways of implementing analytics methods. 
The basic level 100 course was so successful that 

there are now plans to develop higher level courses 
and to expand the program.  

“Credit risk is rising—we see increasing identify theft 
and fraud risks, as well as credit card delinquency 
ratios and household debt to GDP ratios,” said 
Lawrence Tsong, president of Asia Pacific, TransUnion. 
“There’s a need for improved education around 
identifying risk and improving risk management 
standards in Hong Kong, and our partnership with 
the Executive Development Centre of Hang Seng 
Management College has provided the forum to 
reach this key audience.”

TransUnion Hong Kong plans to introduce similar 
basic training courses for general consumers in 2017, 
to help improve personal credit management skills.

Implementing the first of its kind 
credit education in Hong Kong
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—Jason B., Virginia 

This was an amazing weekend. I was able to meet teachers from 

across the country and learn some of the successful practices 

being used. The speakers were both educational and inspirational. 

It was exciting to implement the newest resources and strategies 

in Financial Management class.

—Kelly S., Alabama

The conference was so helpful and I learned so many new ideas 

to better teach my students about personal finance. The resources 

and materials I received will help me to use new technologies and 

sources to keep my students engaged and on the path to learning 

good financial practices.



—Carly Asher Yoost, founder and CEO, Child Rescue Coalition 

The support from TransUnion is integral to furthering the work of Child 

Rescue Coalition. Their dedication to Information for Good allows us 

to continue our mission of locating dangerous predators and rescuing 

innocent children. The management leadership team supports us with 

tremendous resources, and the equally passionate TransUnion associates 

show an unparalleled dedication and enthusiasm for our cause. We could 

not be more grateful to be a part of the TransUnion family.
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CHILD PROTECTION 
We put the power of information to work to support one of our most vulnerable and precious populations: 
children. We focus on rescuing children from abuse, where information can sometimes help when all else  
has failed. 

Protecting children with Child Rescue Coalition
Every child deserves a childhood. That simple belief inspires us to stand with Child Rescue Coalition in its 
work to shield and rescue children from sexual exploitation. Child pornography is a horrific crime worsened 
by Internet technology. Approximately 1 in every 20 households has been linked to unique IP addresses 
associated with computers known to possess obscene materials depicting children. Not only are children 
sexually assaulted in order to produce the images, they’re victimized again and again as the material is  
shared online. 

We’re harnessing the power of big data to help. Child Rescue Coalition uses advanced technology to help law 
enforcement track, arrest and prosecute those who use the Internet to harm children. Our support and data 
fusion technology help the organization track activity linked to criminals and suspected sexual predators. 
Child Rescue Coalition offers its technology pro bono to local, national and global law enforcement agencies 
via their CPS Technology, and to date, we’ve seen the power of data contribute to more than 9,300 arrests 
and the rescue of more than 2,100 children in 77 countries. 

Conservative estimates indicate that every investigator who utilizes Child Rescue Coalition’s CPS Technology 
apprehends four predators every year. Statistically, child predators will each victimize between 50 and 150 
children, therefore one trained officer has the potential to save 600 children from abuse each year. In 2016, 
TransUnion provided office space and operational support in our Boca Raton facility, and with our associates, 
donated more than $100,000 in financial contributions. This support enables Child Rescue Coalition to 
continue developing cutting-edge technology to globally combat the sexual exploitation of children.

Providing comfort to victims
While TransUnion provides operational and financial support to Child 
Rescue Coalition, our associates have joined together to provide support 
to victims. Once children are rescued from abusive situations, they often 
have a tough road ahead, enduring experiences such as being removed 
from their homes, starting foster care and/or providing testimony to 
law enforcement and prosecutors. Our associates give blankets and 
teddy bears to provide comfort. Hundreds of team members across the 
company have participated in volunteer events to make fleece blankets, 
which are packaged up with teddy bears and donated to law enforcement 
to support victims. 

Additionally, in 2016, TU joined with former U.S. Senator Mark Kirk 
(R-Ill.) and Child Rescue Coalition to support the training of Illinois 
law enforcement and prosecutorial bodies on the advanced data 
and technology to help track, arrest and convict those who use the 
Internet to harm children. Our associates in the Dominican Republic 
also volunteered their time to support a Child Rescue Coalition training, 
serving as translators between the trainer and participating law 
enforcement. 

—Jaela Neal, senior consultant, Enterprise Learning, TransUnion

To me, my work with Child Rescue Coalition is the epitome of TransUnion’s mission to provide 

Information for Good. Being a new employee and looking for ways to engage with my colleagues, I took 

on a board position with our CAST team, specifically to serve as a liaison for our relationship with CRC. 

Prior to joining TU, I worked in non-profits for many years and this is an unexpected benefit of my new 

role—to be able to continue to do what I am most passionate about and give back and volunteer.



SUPPORTING EDUCATION 
Around the world, we support childrens’ education initiatives that enable communities and economies to thrive from 
within. Our philanthropic programs in India and South Africa are centered on improving education for children and 
giving them the opportunity to shift the course of their lives toward brighter futures. We also support educational 
programs in the United States.

India
TransUnion CIBIL is committed to donating at least 
2% of its net profits to corporate social responsibility 
initiatives, in alignment with India’s Companies Act 
of 2013. As a part of our contribution, we support 
girls’ education through the Vidhayak Sansad-Eklavya 
Parivartan School.

This boarding school focuses on tribal girls with a 
priority for students from the Katkari community, where 
literacy rates are at 3%. TransUnion CIBIL sponsors the 
education of approximately 300 girls, and donations are 
used for education, room and board, medical care and 
administrative expenses, including teachers’ salaries and 
purchase of notebooks, pencils and other classroom 
supplies. Additionally, CIBIL funds counselors to work 
with students on higher education opportunities, once 
they have completed their initial schooling. 

South Africa
TransUnion South Africa supports numerous initiatives 
benefitting children—from schools to child welfare 
organizations. One organization with which we have an 
ongoing relationship is Vuleka, an independent, non-
profit, primary school whose aim is to provide a holistic, 
excellent and affordable education to the community. 
Vuleka provides pupils with a safe, challenging and 
exciting environment where their self-confidence can 
be developed as they strive for academic excellence. 
The school produces well-rounded scholars who can 
take their place with confidence and dignity at the high 
school of their choice. 

TransUnion associates volunteer their time with 
Vuleka, assisting with homework, school projects 
and mentoring. We also provide financial donations 
supporting building improvements and new computers 
and tablets.

United States
We support three organizations in the U.S. related to 
education: Mercy Home for Boys & Girls, Innovations 
for Learning and Genesys Works. TransUnion sponsors 
the Mercy Home Hoops to Homework program, along 
with the Chicago Bulls. Through this initiative, students 
are encouraged to make progress toward their 
academic goals while learning about teamwork and 
sportsmanship. TransUnion donations also support the 
March for Kids program, benefiting Mercy Home’s young 
men and women.

Through Innovations for Learning, associates partner 
with first grade students to provide online reading 
tutoring in low-income, Chicago-area schools. Further, 
with Genesys Works, high school seniors take on 
internship positions at TransUnion allowing them the 
opportunity to gain hands-on work experience.
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As part of our relationship with the Vidhayak Sansad-
Eklavya Parivartan School, we have sponsored the 
education of many students, including remarkable 
21-year-old student Pooja Surum. 

Pooja’s tribal community is from the Vasai blocks 
Bhinar Village, on the outskirts of Mumbai. She was 
brought to the school as a two-year-old orphan, and 
was later adopted by the school.

Over the years, TransUnion CIBIL has become an 
integral part of Pooja’s life. Through our programs, 
we’ve helped boost her confidence to achieve her 
dreams and ambitions. Pooja is now pursuing a 
degree in law from a sought-after university, The 
Government Law College, Mumbai. Pooja’s ambition 
are high: She wants to revolutionize her community 
and become a trailblazer for the other younger girls 

at the school. In addition to her studies, Pooja takes 
keen interest in anchoring various school events to 
support the students of Vidhayak Sansad-Eklavya 
Parivartan School.

“I feel in complete control of where I am  
headed with my ambition and career. TransUnion 
CIBIL has supported me throughout to meet 
challenges head on and look for opportunities 
through these challenges. Thank you for making  
me believe in myself.”

The support of TransUnion CIBIL has helped to 
empower these students to become independent. 
We believe in creating sustainable development for 
these girls by mainstreaming them economically and 
socially for positive change and empowerment.  

Supporting education from grade 
school to law school
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Participating in the Genesys Works program gave me 
the opportunity to learn what life is like in a corporate 
environment. I am learning how to work with customers, as 
well as how to support my team members. Looking back on 
my internship, I can see a clear difference between who I 
was when I started and who I am now. I have a new handle on 
business processes and terminology, and the confidence to 
network and meet new people.

—SHANDRYA SCOTT 
intern, Insurance Strategic Accounts, TransUnion 



OUR WORK
We’re fortunate to be able to help many people through the work 
we do. Our passion and work drives great things for business, 
economies and people around the world. We’re proud of that, and 
the stance we take on protecting those that put their trust in us. 
Read on to learn more. 

An unwavering 
commitment to 
protecting information 
We think about information as a tool to help people accomplish 

their goals. As a result of our work, we drive opportunity for 

businesses, economies and people around the world. To ensure 

that we remain vigilant stewards of data, we act with care and 

responsibility with the data we source, analyze and protect. 

At the center of our approach to data accuracy is an unwavering 

commitment to security and privacy, leveraging advanced 

technology, and an uncompromising stance toward information 

security, business ethics and corporate governance. With a 

strong emphasis on these frameworks and a highly trained group 

of associates maintaining our systems, we’re able to protect data 

and deliver on the promise of our values.

26 27  

GLOBAL FINANCIAL 
INCLUSION
As a steward of information, we’re fortunate that one outcome of our work is the ability to advance financial 
inclusion. We work with governments and lenders around the world, which can result in the development of thriving 
economies and opportunities in emerging markets. By understanding the goals and challenges of our partners, 
we’re able to innovate in ways that ultimately have allowed more people affordable access to credit, jump-starting 
economic development and driving the creation of middle classes where there were none.

Take a look at some of our efforts to expand inclusion globally:

Leveraging vast amounts of data to create opportunity 
Traditional methods of credit evaluation leave an 
estimated 60 million adults in the U.S. out of the 
scoring process due to little or no credit history. 
We’ve spent the last several years tackling this issue, 
identifying ways to help customers reach people 
who cannot access traditional financial products and 
services. Sound decision-making remains at the core 
of our consumer data programs, and we’re leveraging 
products to help businesses identify these consumers 
and create opportunity. 

In 2013, we introduced CreditVision®, a trended credit 
data tool which looks at 30 months of payment and 
credit performance, providing significantly more 
context about consumer spending and payment 
behaviors. It’s being used successfully in several 
countries, including the U.S., Hong Kong and Canada.

In 2015, we took this a step further and introduced 
CreditVision® LinkSM, a way to integrate trended data 
with information from alternative data sources. 
Alternative data includes payments and balances 
information from reliable sources not normally included 

in traditional scoring methods, such as checking 
account management, alternative borrowing history 
and address stability.

This expanded view can reveal trends and behaviors 
by looking at credit performance over time and 
financial behaviors not captured by traditional credit 
reporting. Examples include consumers making on-time 
payments, paying more than the minimum amount due 
on credit cards and installment loans, reducing total 
amount borrowed or decreasing utilization over time. 
These trends cannot be seen on standard versions of a 
consumer credit report or within any of the traditional 
risk scores.

However, with the help of innovations like trended 
and alternative data, businesses and lenders can 
reach out to new customers with more confidence 
and understanding of the risk. And consumers have 
more options to access financial products at desirable 
lending terms, advancing personal empowerment and 
building thriving communities.

Fannie Mae adopted the use of trended data by incorporating CreditVision to help assess borrower risk. Recognizing 
the value historical data can add to decision making, Fannie Mae began incorporating TransUnion trended data in 
2016 and underwent an extensive validation process. In 2016, Fannie Mae made the decision to require 24 months of 
trended data on all mortgage applications in the underwriting process, in addition to existing requirements. As a result, 
they are able to make underwriting decisions based on a broader spectrum of information, ultimately resulting in 
increased home loan opportunities for some underserved populations, such as minorities and millennials.



National Consumer Assistance Plan
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Booking auto loans requires quick decisions with competitive pricing. Since the introduction of CreditVision and 
CreditVision Link, auto lenders have been able to expand their traditional lending base, and support new customers. 

One major auto lender had long lent exclusively to prime consumers, but noticed many of the people declined  
were funded by competitors. To remain competitive, the lender sought to increase bookings without increasing their 
risk profile. 

Using trended and alternative data in combination with advanced analytics to help underwrite applicants—slightly 
above and below their former cutoff—the lender was able to approve 37% of the loans that had previously been 
declined. And with better insights from the improved data and analytics, these approved loans had a delinquency 
rate 25% lower than would have been experienced with traditional data and scores. 

“By leveraging innovation and the power of TransUnion’s analytics, our customers are able to help more people gain 
access to the financial products they need,” said Tony Terrazas, senior vice president, Innovative Solutions Group, 
TransUnion. “Finding responsible customers is a win for both the lender and the borrower.” 

Leveraging innovation to increase 
opportunities in auto lending
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In March 2015, TransUnion partnered with the other two nationwide 
consumer credit reporting companies in the U.S. to announce the National 
Consumer Assistance Plan (NCAP). The plan is comprised of a series of 
initiatives designed to make credit reports more accurate, and to make 
it easier for consumers to correct any errors on their credit reports. The 
plan was announced after cooperative discussions and an agreement with 
New York Attorney General Eric Schneiderman. In May 2015, 31 additional 
Attorneys’ General agreed to sign on to the NCAP, and in October 2016, the 
Mississippi Attorney General additionally signed on to the plan.

In the second year of the three-year implementation plan, consumers visiting www.annualcreditreport.com 
received expanded educational content, which is reflected on www.transunion.com. Further, the three nationwide 
consumer credit reporting agencies continued to host #CreditCrew Twitter chats to promote financial literacy. As 
part of the NCAP, TransUnion has also improved consumer communications to better explain the results of dispute 
reinvestigations, and to describe the consumer’s options if they remain dissatisfied in the outcome of disputed 
credit report items. 

Information on the NCAP initiatives can be found at www.nationalconsumerassistanceplan.com.

http://www.annualcreditreport.com
http://www.transunion.com
http://www.nationalconsumerassistanceplan.com
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TREATING INFORMATION 
WITH CARE 
At TransUnion, information security and data protection are a top priority. Our compliance, information security 
and investigation teams work together to protect customers and consumers that put their trust in us. Threats 
are monitored and evaluated to ensure internal controls are adjusted as needed to remain effective in a rapidly 
changing threat environment.

Information Security operates as a global function 
across all our business units and geographies, ensuring 
coverage and visibility 24 hours a day, 7 days a week. 
In addition, our cyber threat, intelligence and insider 
investigation teams are staffed with experts from law 
enforcement, government and the military. Results are 
used to continually challenge and improve prevention 
and detection processes and tools. 

Global compliance policies and controls are managed 
under the direction of our Corporate Compliance 
team, whose members hold compliance certifications 
in addition to their many years of professional service. 
Compliance actively partners with Information Security 
and Corporate Investigations to proactively build 
effective and efficient controls.

Cybercrime and data breaches are the “new normal,” 
and TransUnion continues to invest in our information 
security program to address the growing threat. In 
addition to maintaining and enhancing preventive and 
detective controls, we’ve improved our response plans 
and readiness. Here are a few highlights and focus areas:

• We use independent, third-party experts to assess 
our security environment and evaluate our controls.

• We’ve increased monitoring of third parties who 
access TransUnion data and systems to ensure their 
controls meet our rigorous security standards.

• We increased resources in Information Security, 
Investigations and Compliance worldwide to maintain 
pace with the growing threats to our business.

• Using the latest monitoring technology, we 
benchmark our security program to ensure we 
maintain a leadership position relative to our 
competitive peer group.

• We’ve continued to enhance our Crisis Management 
Program with new resources to increase our 
preparedness to respond to data incidents in a 
structured and expedient manner to mitigate risk and 
minimize impact.

• We maintain regular updates to our Data Incident 
Response Plan and prepare our Data Incident 
Response Team of leaders from Compliance, 
Communications, Information Security, Legal and 
other departments.

• We continually develop new anomaly detection 
procedures to further strengthen our system of 
internal controls.

We invest in our people to ensure we have well-
trained and highly qualified teams by covering costs 
associated with exam prep courses, and fees and 
industry association memberships. Many associates 
at TU have completed industry-leading training and 
achieved certifications in information security, fraud 
investigations and compliance including:

• CISSP (Certified Information System Security 
Professionals)

• CISA (Certified Information Systems Auditor)

• CISM (Certified Information Security Manager)

• CRISC (Certified in Risk and Information Systems 
Control)

• CEH (Certified Ethical Hacker)

• CFE (Certified Fraud Examiner)

• CCEP (Certified Compliance and Ethics Professional)

• CIPP/US (Certified Information Privacy Professional) 

We’ve long had an internal issues communications 
program in place, and in 2016 added new channels and 
training to continue to raise awareness with associates. 
Our enhanced “Speak up” program provides associates 
with the most up-to-date information on how to identify 
and report any potential concerns.

Cooperative sharing
We don’t work in isolation, but rather, coordinate within 
our industry for the benefit of all. Beyond our internal 
preparedness efforts, we also participate in industry 
consortiums and engage in discussions with our peers 
to share perspectives and gather intelligence on 
security issues. TransUnion is a member of the Financial 
Services Information Sharing and Analysis Center, the 
only industry forum for collaboration on critical security 
threats facing the global financial services sector, 
and we’re members of advisory boards to share our 
expertise on security topics. Additionally, we maintain 
membership in InfraGard, a partnership between the FBI 
and the private sector dedicated to sharing information 
and intelligence to prevent hostile acts against the 
United States. Several members of the TransUnion team 
have federal government clearances to ensure we can 
partner with federal law enforcement agencies and 
collaborate to address information security threats. 
Finally, we regularly speak with our counterparts at the 
other nationwide consumer credit reporting companies 
to share information and best practices. 

In addition, we’ve conducted information sessions to 
help educate organizations on synthetic identity theft, 
including the members of the Association of Certified 
Anti-Money Laundering Specialists, the FBI, the U.S. 
Postal Service and representatives from the U.S. 
Attorney’s office.

—Curt Cunningham, chief compliance officer, TransUnion

Protecting TransUnion and our stakeholders is our top priority. We strive to be 

industry-leading and not only meet, but exceed all expectations and standards of 

data protection.

Leading the Cyber Threat Team, I’m continuously 
challenged to ensure our cyber security stays one step 
ahead of criminals seeking our most valuable data. This 
enables me to work with brilliant people and cutting-
edge technologies to solve one of the most difficult and 
interesting problems facing not just TransUnion but the 
entire world.

—JOE SILVA
vice president, Cyber Threat  
and Intelligence, TransUnion 



—Jason Bemont, senior consultant, Data Governance, TransUnion

We believe that social responsibility is data responsibility. Whether it’s defending 

our core businesses or rapidly-growing alternative data opportunities, our team 

follows strong processes for data governance. We want to provide opportunity for 

businesses and improve the lives of consumers through the power of data.
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Fraud is a growing threat that’s getting more sophisticated and dangerous every day. The perpetrators of crimes 
like fraud and identity theft are organized and motivated. As a result, understandably, more businesses and 
consumers are vulnerable and may make decisions based on fear of their personal information being compromised. 

At TransUnion, we don’t believe people should be limited by fear. Instead, we work to address these concerns, and 
protect and restore confidence so people are free to buy, live and grow as they choose. With this belief, we offer 
solutions for companies that enable them to see a clear picture of the consumers they’re doing business with and 
feel confident in their transactions.

Online fraud is still a primary vehicle impacting consumers and business in day-to-day transactions, through the 
use of stolen or synthetic identities. As a result, we’re working with emerging FinTech lenders and other companies 
to prevent loan application abuse, and help protect those conducting business online. We’re also a member of the 
University of Texas at Austin Center for Identity—which serves as a center of excellence for identity management, 
privacy and security—and hold a seat on the board of directors.

“With the introduction of our Fraud Prevention Exchange, participants have not only the ability to collaborate with 
each other to prevent fraudulent transactions, they also have access to the entire network of available TransUnion 
customer data to help with decision-making,” said Geoff Miller, senior vice president, Global Fraud Solutions, 
TransUnion. “We continue to invest in the fight against fraud and explore ways to protect online transactions.”

We also offer consumers the means to take ownership of their credit reports, including monitoring alerts, mobile 
credit locking and a free identify protection tool introduced in 2017 called TrueIdentity. We provide information on 
our website related to identity theft, and what to do if you believe you’re a victim.

“We’re here to help protect and restore confidence, and give consumers control in protecting their identity,” said 
Dao Boyle, senior vice president, Consumer Interactive, TransUnion. “We embrace technology to help protect 
people and enable them to own their information.” 

Providing the tools to protect 
against fraud and identity theft
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GOVERNANCE
Data quality is central to our culture. As TransUnion acquires new data sets and develops new technology and 
analytical capabilities, information management is critical to ensuring this data is accurate, relevant, timely, 
complete and securely available across services and platforms. 

Our data stewardship program ensures that 
we’re able to efficiently put our data to good 
use so consumers and businesses can make 
better decisions. We view data governance as 
a multidisciplined and collaborative effort that 
addresses the risks and needs of all of our 
stakeholders, which is why our Data Governance 
organization includes associates with a range of 
experience and capabilities. Within the organization, 
our Data Steward Council, made up of more than 50 
senior-level associates from across the enterprise, 
defines the data, makes decisions regarding it and 

communicates these directions. Further, our Data 
Governance Office supports the Council’s efforts.

In addition to internal collaboration within TransUnion, 
Data Governance team members in the United States 
also work with the other two nationwide consumer 
credit reporting companies to develop and implement 
fair and consistent industry standards for data. They 
then work to educate data furnishers and customers 
on data requirements to help them comply with 
TransUnion and industry standards.
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OUR PEOPLE
Our people make all the difference. We’ve recruited and trained 
a workforce that stands behind all that TransUnion has to offer, 
and are pleased to be able to support them. Within this chapter, 
learn more about working at TU.

Our people make it matter
Every day, our people play an integral role in furthering the 

success of our customers, consumers and organization as a 

whole. That’s why TransUnion is committed to giving associates 

access to meaningful work, opportunities to grow and an 

inclusive environment where they can bring their authentic selves 

to work each and every day. Whether just starting out or tenured 

in their career, we hire people who embrace our values, beliefs 

and mission.

Our commitment
At TransUnion, we’re committed to making a difference. We want to leave an impact on the 
consumers and businesses we serve across the globe, and it’s because of the passion and hard 
work of our people that we’re able to do just that. We’re dedicated to creating brighter futures 
for associates by giving them the resources to succeed in their current roles, the tools needed 
to grow their careers and an encouraging environment where they feel empowered. 

Our beliefs
Our beliefs are at the core of who we are. They guide our behavior, decision-making and 
commitment to our customers and colleagues as a force for good.

TU beliefs in action

Each year, TransUnion’s leadership team from around the globe comes together to talk about our 
strategy and plans for the upcoming year. In 2016, we took time to recognize leaders who embodied 
TransUnion’s beliefs. Winners were nominated by their peers for their unwavering commitment to our 

values and beliefs.

I say what I need  
to say.  

I engage in and embrace candid, 
direct communication as well as 

honest and healthy debate. 

I innovate  
and inspire.  

I bring new ideas to my work and 
inspire others to do the same. I am a 
catalyst for change and am willing to 

act on my ideas to move our company 
forward and upward.

I act decisively 
and get things 

done.  
I make timely, informed and 
clear decisions. I move with 

speed and agility to get things 
done and deliver results.

I think like a 
customer.  

I put myself in customers’ shoes so 
I can anticipate their needs and be 
ready with solutions. Their goals are 

my goals.

I make a difference 
and so do you.  

I embrace our diversity and recognize 
the value and contribution of each 
individual. I am part of a team and 

understand how my own work 
contributes to our wins and losses. 

I own it.  
I hold myself and others 
accountable. I own my 

successes and learn from my 
failures. 

I think like a customer: Steve Hamby

I make a difference and so do you: Dave Gilbert

I own it: Maria Olga Rehbein

I say what I need to say: Katie Coleman

I innovate and inspire: Courtney Brinkman and Todd Skinner

I act decisively and get things done: Melissa Connolly



Meet Maria Olga Rehbein, regional president of Latin America in our Bogotá, Colombia office. Recognized 
for exemplifying the belief “I own it,” Maria Olga led TransUnion’s acquisition of CIFIN, one of the two primary 
credit bureaus in Colombia. To date, CIFIN represents one of our most significant acquisitions, boosting our 
presence in Colombia and expanding our international footprint. It’s largely due to Maria Olga’s passion, vision 
and tenacity that TransUnion is now able to impact consumers and businesses in one of the most thriving 
economies in Latin America.

“I believed that establishing a presence in Colombia was paramount for sustained growth in the region,” 
Maria Olga said. “While we faced challenges while exploring opportunities in the market, I decided to keep 
working until we made our mark in Colombia. When the opportunity with CIFIN came up, we assembled a 
great, dedicated team that worked tirelessly to design a winning strategy that allowed us to firmly establish 
TransUnion’s name and presence in the region.”

“I started my career in the credit bureau industry in Colombia 19 years ago, so the CIFIN acquisition was a full 
circle moment for me. On a personal level, it was a reminder that two of my core principles, persistence and 
determination, along with TransUnion’s values and beliefs, always pay off,” Maria Olga added.

Spotlight on Maria Olga Rehbein
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DIVERSITY AND INCLUSION
Celebrating our differences
At TransUnion, we encourage our associates to embrace their uniqueness. We see diversity as a source of 
strength and know that it’s essential to our mission, innovation and continued growth.  

In 2016, we welcomed FUTURO and Out and About—two new networking resource groups that further reflect 
our commitment to creating a diverse, inclusive place to work. These two groups joined our already established 
Community and Associate Services Team (CAST), Diversity and Inclusion Forum, TransUnion Network for 
Upcoming Professionals (TuneUp), Veterans Alliance and Women’s Networking Resource Group (WNRG).

FUTURO
FUTURO’s mission is to enable the Hispanic community 
at TransUnion in building connections, promoting 
professional development and creating opportunities. 
FUTURO’s goal is to raise awareness, and celebrate and 
recognize the Hispanic culture.

Out and About
Out and About’s mission is to increase visibility within the company and the communities in which we do business, 
and to fully embrace, utilize and promote the talents of TransUnion’s LGBTQ associates and their allies. Out and 
About aims to accomplish this mission by focusing on pride, awareness and community.

We value being a diverse, inclusive workplace, and we’ll continue to provide opportunities for our associates to get 
involved and engaged. Together, we bring different backgrounds, experiences and insights that shape our company 
for the better.

Working with our associates, sponsors and HR to create and 
launch FUTURO has been an extremely rewarding experience 
both personally and professionally. Being a part of a group that 
celebrates the diversity and inclusion of the Latino and Hispanic 
culture, as well as a company that strongly supports this initiative, 
is a clear differentiator. We are committed to supporting our 
associates by helping them grow, embracing the talents they bring 
to TU and extending that commitment to the Latino community via 
Information for Good.

—MARIA GUZMAN
vice president, FUTURO and senior consultant,  
Product Development, TransUnion

It’s been amazing to witness the emergence of 
networking resource groups at TransUnion over the last 
few years, and I am proud to be part of the team that 
founded Out and About, which further enhances TU’s 
culture of diversity and inclusion.

—TODD McCONVILLE
president, Out and About and specialist,  
Facilities Management, TransUnion



Total You Walking Challenge

Due to the success of last year’s Total You Walking Challenge, TransUnion was 
featured in a Nov. 2016 article by the Chicago Tribune. The paper spotlighted our 
creative use of Fitbits, wearable fitness trackers, to engage associates in a fun 
wellness initiative to see which associates, floors and offices could log the most 
steps. In total, 1,000 associates from 7 different countries participated in the 
6-week challenge. 

Also featured in the article was Gopi Doniparthi, analyst, Batch Credit Services, TransUnion. By the end of the 
Walking Challenge, Gopi was averaging an impressive 39,732 steps daily. But it didn’t always start out that way—when 
the challenge first started, Gopi set a personal goal of 30,000 steps per day and eventually worked his way up to 
40,000. He made it a priority to wake up at 5:30 a.m. every morning for a 6-mile walk before work, spent his lunch 
breaks marching along the Chicago river and frequented the treadmill at the gym.  

“I didn’t want to do dieting. I wanted a lifestyle change,” Gopi said. Gopi, who has Type 2 diabetes, lost body fat and 
saw his blood sugar levels drop after participating in the Walking Challenge. “The more I was doing, the more I 
wanted to do.”–Angelo Robinson, senior engineer, Global Collaboration, TransUnion

Participating in the J.P. Morgan Corporate Challenge 3.5-mile race with TU 

ignited my passion for running, road racing and training for future goals. Since 

joining TU in 2015, I have participated in numerous races. I appreciate working 

for a company that promotes employee health, fitness and wellness programs.  

Throughout my work week, I notice a direct link between performance, 

productivity and wellness.
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LIFE AT TU 
We pride ourselves on having a culture that is welcoming, energetic 
and innovative. Throughout the organization, associates embrace 
and subscribe to our mission of creating Information for Good—the 
fabric of our corporate identity. As such, we’re dedicated to providing 
opportunities for our people to get involved and stay connected with 
their colleagues across the globe, because the better we are together, 
the greater impact we can make on the world.  

Total You
In 2016, we expanded our global wellness program, Total You, to promote all aspects of associate well-being, 
including physical, emotional, financial and social wellness—and our associates answered the call for a greater 
quality of life. Here are a few of the memorable accomplishments we made last year:

We walked  
(a lot).

 We expanded our Total You Walking 
Challenge event to seven countries 
worldwide. In total, 1,000 associates 
participated in the 6-week program 

and walked 403,939,990  
steps collectively. 

We took  
Total You on  

the road.
TU’s onsite fitness advisor in the Chicago 

headquarters hit the road to bring his 
expertise to associates in our offices 
across the United States. A variety of 

fitness and nutrition classes were offered, 
and associates enjoyed the opportunity to 

have one-on-one coaching. 

We did more.
Total You made the commitment 
to do even more for associates, 
introducing different wellness 
initiatives and activities each 

month. Monthly areas of focus 
included financial, physical, 

mental and heart health.   

Total You
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Associate engagement
We encourage a culture of ongoing feedback and ask 
our associates to contribute their ideas and opinions 
in a number of ways. We value their feedback, because 
it helps us focus on what truly matters to our people 
and invest in the right priorities to make TransUnion 
an even greater place to work.

One of the key ways we collect this feedback is 
through our annual global associate engagement 
survey. In 2016, we received an overall engagement 
score of 70%, which is above the industry benchmark 
of 45% and an increase from our prior year’s survey. 
We had 15 items score above 80%. Some of these 
items included:

• I take pride in working for TransUnion

• TransUnion is headed in the right direction

• I have confidence in the future of TransUnion

• I know how I can contribute to TransUnion’s 
success

• In my workgroup, we work well together as a team

• I am able to use my strengths in performing my job

A culture of conversation
We encourage associates to have ongoing, open 
dialogue with their managers about their performance 

and development goals. Whether this feedback is 
delivered informally throughout the year or formally 
during the annual performance review process, it’s 
important that our people understand what the 
business priorities are, the value of their contributions 
and how they can continue to build their skills. 

Work/life balance
We understand that work is only one part of our 
associates’ lives. We recognize the importance of 
providing a healthy balance between work and home, 
because that’s where being a force for good really 
starts.

We offer flexible and remote work arrangements, 
helping our associates to balance the many interests 
and obligations they have outside of work. We also 
provide generous paid time off to allow our associates 
to refresh, relax and enjoy time away from the office.

Showing TU pride
Our associates are our biggest cheerleaders. Around 
the world, our people show their TU pride by sharing 
all the cool projects, work events, achievements and 
personal trips that they’re afforded inside and outside 
the office. They’re encouraged to share their stories 
on our internal and external social media channels 
with the hashtag #LifeAtTU.

Associates also celebrated their Chicago pride this year, taking photos with the “W” flag  
on business trips around the world during the Chicago Cubs World Series run.

CAREER DEVELOPMENT
Our people find meaning in the 
work they do
We want the individuals who help our customers 
realize their potential—our people—to uncover the 
same capabilities within themselves. That’s why 
we aim to provide our associates with challenging, 
meaningful work, opportunities to learn and develop 
new skills, and an understanding of the value they 
personally contribute to our collective success. From 
self-directed, classroom and on-the-job learning 
experiences to one-on-one career coaching, our goal 
is to help associates uncover their “genius” and lead 
them to a fulfilling career that they’re proud of. 

Career management
In 2016, we made a serious investment in associates’ 
career development when we hired a dedicated, in-
house career advisor to help equip our people with 
the tools they need to own and advance their careers 
at TU. 

With a dedicated career resource, we made it known 
that helping our people achieve their professional 
goals is a priority for TU—and our associates took 
notice. Last year, Deb Kuhn, our resident career 
advisor, hit the road to nine different U.S. offices to 
launch her first career program, Ten Ways to Enhance 
Your Career. Nearly 800 associates participated, 
and many shared positive sentiments about both the 
program and TU’s investment in its people. 

Developing successful 
managers
At every level, managers play a crucial role in leading 
our people, and in turn, driving our mission forward 
each and every day. In 2016, we launched three 
training programs to equip managers with the critical 
skills they need to manage others successfully. 
These programs were tailored based on experience 
level, giving team leads, new managers and existing 
front-line managers an opportunity to share similar 
management experiences with their peers, learn 
from leaders of the organization and consider new 
ways to leverage their teams successfully. Across all 
programs, we focused on three key areas: coaching 
and development, delegation and empowerment,  
and execution.

In addition to these new programs, we offered 
continuous learning opportunities throughout the 
year to help managers share best practices with 
each other and navigate important situations, such 
as coaching, delivering feedback, correlating pay 
with performance and team planning. We want our 
managers to feel confident at every point in the 
year, whether they’re delivering regular feedback 
to associates or preparing for formal performance 
review discussions.  

TransUnion differentiated itself from other organizations by investing in a career 

subject matter expert as part of the internal HR department. With over 20 years 

of experience in corporate career coaching, I’m really passionate about giving 

associates tangible resources to help them manage their careers. I don’t just 

teach what it means to own their career—I provide them with very practical tools 

they can walk away with and apply to an active and living career plan.

– Deb Kuhn, advisor, Talent Management and Acquisition, TransUnion
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Mike Cunningham, senior financial analyst, has always had a strong passion for travel. Whenever he can, Mike loves 
to get out, explore a new corner of the globe and learn something new. So when Mike saw an opportunity to marry 
travel with his other passion—his career—he went for it. 

A few years ago, TransUnion’s Finance team began exploring a secondment program—a temporary work assignment 
in another location—to give associates the unique experience of working and developing new skills abroad, and to 
align processes and reporting standards globally. After learning about the secondment program, Mike was very 
eager to take part. He had always dreamed of working internationally, and this was a once-in-a-lifetime opportunity. 
His goals became reality when he pursued and landed a role on the International Finance team in Chicago and 
began a short-term project in our Canada office. Six months later, Mike was offered the incredible opportunity to 
complete a two-year secondment in Johannesburg, South Africa.

“One of the really rewarding things about this secondment has been the chance to drive change. I get to work 
with different teams and influence important projects for TransUnion,” said Mike. “Living and working in a different 
country also helps you become more independent. It’s hard work but it really makes you grow as a person.”

With a newly implemented global financial systems platform, Mike joined the local finance team in South Africa in 
early 2016 to train colleagues on using these new systems more effectively. He was instrumental in helping them 
streamline processes and drive better analysis, ultimately benefitting the entire finance organization.

Mike Cunningham takes his career 
to new heights (and countries)
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Enhancing our new hire 
experience
Whether associates have been here for one day or 
three months, our goal is to provide them with the 
resources they need to assimilate into our company 
with ease. In 2016, we implemented changes to 
our onboarding program in order to enhance the 
experience for new associates. 

As part of this evolution, orientation went through 
the most exciting changes of all, now taking new 
hires through a week-long immersive experience 
where they learn about our business, technology, 
benefits and all that life at TU has to offer. 
Throughout their first year, new hires are also invited 
to additional lunch-and-learns, networking and 
volunteer events. 

With a newly established Talent Management team, 
new hires now also have a dedicated resource for 
all of their onboarding needs, so that at each step 
of the new hire lifecycle, their experience is positive 
and seamless, and they truly feel connected to the 
TU tribe. 

Interns launch their 
professional careers with TU
Each year, we hire talented undergraduate and 
graduate students as part of our 12-week summer 
internship program. During their time at TU, our 
interns work alongside experienced associates 
to gain valuable, hands-on work experience in 
their chosen field, develop business acumen and 
contribute their talents. In 2016, we welcomed 77 
interns across the U.S., providing them with an 
action-packed summer of lunch-and-learns, social 
outings, volunteer events, executive networking  
and more.

Our internship program is much more than a 
summer gig—it’s an opportunity for interns to kick-
start their professional careers at TransUnion. Our 
interns touch real work that truly makes an impact, 
and because of that, it’s our priority to hire top 
performing interns on a full-time basis. Last year, 
we offered full-time positions to 15 interns upon 
completion of the program, recognizing them for 
their exceptional work ethic and contributions. 

One of those interns was Shreay Mehrotra. Shreay interned in Global Technology’s 
Strategic Sourcing group, which is a dedicated team of negotiators, buyers and vendor 
management specialists that purchase and source technology hardware or software 
on a global scale. As an intern, Shreay had the opportunity to work across all of our 
U.S. data centers, consolidating their IT hardware assets and helping prevent risks from 
hardware-related failures. He quickly became a valued team member, and following 
the summer internship program, was offered the chance to join TU full-time as a 
procurement analyst.

“As a graduate student at the University of Illinois-Chicago, I was searching for 
internships to gain more real world experience. I’ve worked at different companies 
in the past and found TransUnion offered work-life balance, great management and 
insight into the operations of a large scale company. In particular, I appreciated the 
independence I was given to actually run and work on my own projects,” Shreay said. 
“Joining the organization as a full-time associate has been the perfect storybook ending 
to my internship.”



44 45  

Continued education and growth

81
IN 2016, WE SPONSORED

associates for external learning through 
our tuition reimbursement program

WHICH PROVIDES

$7,500
in financial assistance per calendar year. Aiding our people in investing 

in their development also means additional career opportunities

NEARLY 

12%
of our global workforce

24%
WHAT’S EQUALLY EXCITING IS THAT

of all of our hires in 2016 were internal candidates, further 
supporting our culture of learning and growth opportunity

500+
LAST YEAR, WE PROMOTED

associates

TALENT ATTRACTION AND 
ENGAGEMENT
Putting the candidate 
experience first
Providing a best-in-class candidate experience is 
crucial to attracting top talent to TransUnion, and 
most importantly, continuing our success as an 
organization. That’s why in 2016, we invested in one 
of the first touchpoints a prospective candidate 
might have with TU: our Careers website. To enhance 
the candidate experience, we added a host of new 
features and functionality to our U.S. Careers website, 
including rich, immersive videos, photos, associate 
testimonials and more. These enhancements now 
enable potential candidates the ability to better 
connect with our organization and understand why 
they’d want to be part of the TU story.

Our people tell the story
Last year, we also expanded upon on our TU 
Ambassador Program—an endeavor to put our people 
at the forefront of our employment branding efforts 
and establish ourselves as a destination for top talent. 
Nearly 30 associates spanning workforce segments—
analytics, corporate, sales and technology—
were selected to represent our company as TU 
Ambassadors for their relentless passion, dedication 
and embodiment of our values and beliefs. As 
ambassadors for our company, their personal stories 
are shared on our new Careers website and other 
social media platforms. By doing so, we’re able to 
engage our current associates and give prospective 
candidates an authentic view of what life at TU is 
really like. 

BENEFITS
We know a comprehensive compensation and 
benefits package is important to our associates and 
their families. That’s why we evaluate our existing 
offerings and the external marketplace each year to 
ensure we’re providing competitive pay and attractive 
benefits. We’re proud to make significant investments 
in our people through industry-leading total 
compensation packages that truly make a difference. 

In 2016, we were pleased to add the Employee 
Stock Purchase Plan (ESPP) to our list of benefits 
in the U.S. and five other countries. This new benefit 
allows associates to share in TransUnion’s success—
and invest in their financial futures—by purchasing 
TransUnion stock at a 15% discounted rate. 

In addition to this new benefit, TransUnion offers a 
wide variety of other offerings to associates that 
include our generous 401(k) plan with above-market 

company contributions, tuition 
reimbursement, adoption 
assistance, paid time off, paid 
parental leave, charitable gift 
matching, variable pay in the form 
of bonus or commission plans 
and more.

As difficult as it was to leave my daughter, I am crazy thankful that 
I had at least 12 worry-free weeks to spend with her. I envisioned 
having to leave her at both the six-week and eight-week marks and 
was happy I didn’t have to do that. We certainly made the most of 
my time off together, which is something I’ll cherish for years to 
come. So in short, I’m so appreciative of TransUnion for extending 
FMLA with the Parental Leave benefit. This is truly a good thing. 

—LYNN PRINDES
senior advisor, Litigation, TransUnion

2016
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OUR 
ENVIRONMENT
Like any company, how we impact the environment matters.  
We’re always seeking best practices to managing our data 
centers and offices. Within this chapter, learn more about our 
current activities. 

Cultivating a sustainable 
work environment
We believe in leaving the world a better place environmentally. 

We’re energized that we can enact positive change and 

continually seek ways to control our impact.

One key area of focus is our energy consumption. As we store 

vast amounts of data for collection and analysis, this is a central 

focus of our sustainability strategy and where we see the most 

opportunity for reducing our carbon footprint. Our corporate 

Facilities Engineering Team, comprised of 13 committed 

individuals, has spearheaded various successful, energy-saving 

and equipment-recycling initiatives in our offices and  

data centers.
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OUR WORKPLACES
In 2013, we began an effort to renovate our offices with associates’ personal needs and our sustainability 
goals in mind, completing 11 offices to date. Among other results, these changes help us reduce electricity 
usage by bringing natural light into the workspace and adding sensor lights throughout the facility. In 2016, 
we completed renovations in our Atlanta; Boca Raton, Fla.; Cork, Ireland; Mumbai, India; and San Juan, Puerto 
Rico offices, as well as continued work on our San Luis Obispo, Calif. office. Four additional facility renovations 
are planned for 2017.

We also provide our associates with the ability to work from home whenever necessary, saving on fuel and 
commute times. Additionally, we use immersive telepresence rooms in our largest offices to help reduce 
travel. Since implementing these changes, we have reduced international travel by 15%.

OUR GREEN DATA CENTERS
We operate two data centers in Illinois. Both facilities 
enable us to store and analyze new datasets that 
 are necessary to successfully expand into new markets, 
affect change in emerging economies and enable 
brighter futures.

We’ve applied the latest sustainable data center design 
principles in our Northlake facility to reduce our carbon 
footprint: free air cooling, hot aisle containment, 
variable frequency drives, environmental monitoring and 
occupancy sensor lighting. In our Chicago facility, we’ve 
completed a project to enhance monitoring and alerting 
of power and cooling. This provides us with better 
uptime and reduction in power consumption related to 
the cooling of our data center. 

Current and projected energy 
savings
In 2016, we generated a carbon footprint offset using 
economizer cooling of approximately 445,061 lbs. This 
equates to driving a compact car approximately 756,907 
miles (assuming 39 mpg). Further, the energy offset of 
operating in economizer cooling equates to the annual 
power consumption of 50 average households.

We also completed a multi-year technology 
transformation in 2016 that moved us off mainframes 
in the U.S., allowing for the decommission of some 
supporting equipment. This transition reduced our 
overall power consumption by more than 175KW.  



OUR FUTURE
Using Information 
for Good to create 
opportunities 
Through the course of business, we interact with many different 

customers, consumers and partners, and pride ourselves on 

delivering the same experience through all our touchpoints. We 

have much to be proud of, and are always looking to the future to 

envision how else we can further our mission and support those 

we care about. Smarter decisions, healthier bottom lines, stronger 

communities, personal empowerment, greater certainty, thriving 

economies and brighter futures can all be realized on a global scale 

through one TransUnion. 

We continue to evolve to meet the needs of our markets, and are 

focused on innovative solutions and tools to access data faster  

and apply it for greater uses. The possibilities for leveraging 

Information for Good are endless, and we’re excited for what the 

future will bring.  

We welcome the opportunity to learn from our industry peers, 

customers and clients as we continue our journey, and we look 

forward to sharing more updates on the good we’re doing. We invite 

you to share feedback with us at GoodWorks@transunion.com.

ENVIRONMENTAL IMPACT 
OF ELECTRONICS 
RECYCLING AND REUSE
In 2016, TransUnion sent thousands of computers and other pieces of electronic equipment to be 
recycled or earmarked for reuse. Our efforts had the following impact on the environment:

• 101,070 lbs. solid waste saved from the landfill

• 1,679,486 kWh energy saved

• 24,179 lbs. hazardous waste saved from entering the environment

• 80.81 tons total carbon saved

In an effort to continue our environmental impact improvements, we work with an Information 
Technology Asset Disposition vendor with industry certifications that include e-Stewards and ISO 14001.

48 49  



transunion.com
555 W Adams St.
Chicago, IL 60661

ABOUT THIS REPORT
This is our third annual corporate social responsibility report, written and designed in-house 

at TransUnion. It contains information from fiscal year 2016 unless otherwise specified. To 

access our previous reports, please visit www.transunion.com/csr.

If you would like to provide feedback to this report or corporate responsibility at TransUnion, 

please email GoodWorks@transunion.com. If you have comments or questions related to our 

products and services, please visit www.transunion.com/customer-support/contact-us.


